
Southern Kitchen
Wireframe User Flows
April 18, 2017  |   Version 6



In this Document

1. Article to Purchase Path via FB (Cornbread Article)

2. Browse Goods (from Homepage) to Purchase Path via Organic Search

3. View Recipe to Purchase Path via PPC (Recipe Placement)
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Purchase Path via 
Organic Search

1. Presented with an article in 
Facebook feed.

Facebook > Southern Kitchen
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FB Article to Purchase Path

1. Larger hero imagery 

2. Enhanced Attributions 
(Author, Editor, Photographer, 
Videographer)

3. Brand associated with story, 
encourage user to “Learn 
More”

4. Hyperlinked “Add To Cart” in 
article copy.

5. Inline links to detailed recipes 
(recipe / article hybrid)

6. Shop the Story attaches 
product to content

7. Related / Trending / Editor’s 
Pick block (variation to test 
per FF Matrix.)

8. Commenting (moderated) 
with up / down voting (Disqus 
is Spark reccommendation)

Southern Kitchen Article Page
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FB Article to Purchase Path

1. Brand / Maker Name (SK 
Styled to accomodate Makers 
who may not have a logo)

2. Brand Overview Video

3. Brand summary statement, 
location made / established / 
branding / logo

4. Crafted in South badges 
(designs TBD)

5. Brand story / Why Brand?

6. Featured / Flagship Products 
(Carousel)

7. Editor Comment (optional)

8. Multimedia content

9. Sample of Featured Product

10. Clicking product goes to PDP

11. Shop all Lodge Products Page

Brand Story Page
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FB Article to Purchase Path

1. Breadcrumb Goods 
Navigation

2. Large hi-res imagery of 
product

3. Maintain connection to Brand 
Story page / Brand

4. Salient bullets

5. Made in the South 
designation for corresponding 
goods

6. Size, color, quantity with 
“limited availability” language 
(optional)

7. Shipping & Timing, Sharing

8. Add to Cart 

9. Amazon price below Our 
Price (Test)

10. Narrative driven product 
overview w / specs, care & 
use

11. Customer Commenting

12. Recommended Products

13. Trending / Recommended 
Articles

14. Recently viewed products / 
articles

Product Detail Page
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FB Article to Purchase Path

1. Description and image of 
item(s) in cart.

2. Quick quantity adjust

3. Quick remove

4. Cart subtotal

5. Checkout Options

Review Cart
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FB Article to Purchase Path

1. Email capture for Guest 
Checkout (Set Cookie if this 
has been entered).

2. Opt-in to Newsletter

3. Login option for existing 
account.

4. Remember User

5. Forgot Password link

6. Register if no account

7. Login via FB / Google 
Account 

8. General note: as discussed 
and agreed upon on 2/28, 
we are aligning this process 
with Goop’s methodology to 
decrease development time.

Checkout As Guest (Not Logged In)

1

2

3

4 5

6

7

8



p.9

Southern Kitchen FortyFour
Version 6
April 18, 2017

FB Article to Purchase Path

1. Progress indication / step 
indicator.

2. Shipping address info 
collection.

3. General Note: Autocorrect 
disabled on form fields, 
ensure proper keyboard 
comes up for corresponding 
field on mobile. Also,  as 
discussed and agreed upon 
on 2/28, we are aligning 
this process with Goop’s 
methodology to decrease 
development tim 

Add Shipping Address
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FB Article to Purchase Path

1. Confirm step completion

2. Show user what’s been 
entered

3. Quick edit

4. Add payment method. (No 
storing of CC per SK Team) 

5. 3rd Party Payments

6. General Note: Autocorrect 
disabled on form fields, 
ensure proper keyboard 
comes up for corresponding 
field on mobile. Also,  as 
discussed and agreed upon 
on 2/28, we are aligning 
this process with Goop’s 
methodology to decrease 
development tim

Add Credit Card / Payment Method
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FB Article to Purchase Path

1. Show all previously entered 
info for confirmation / quick 
editing.

2. Recap product info.

3. Subtotal recap

4. Shipping info

5. Round up for charity

6. Promo Code field

7. Grand Total

8. General Note:  As discussed 
and agreed upon on 2/28, 
we are aligning this process 
with Goop’s methodology to 
decrease development tim

Checkout Review
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FB Article to Purchase Path

1. Confirmation email sent to 
address.

2. Confirmation number.

3. Order recap with total 
charged. 

4. Support Info.

5. Print receipt.

6. Featured story to keep users 
in the system.

7. Suggested stories

8. Suggested Recipes (align with  
products just purchased if 
possible).

9. Suggested Products

Order Confirmation Page
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Organic Search

1. Organic search for general 
terms.

Google Search Results
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Organic Search

1. Search result lands user on 
home-page.

2. Announcement / promotional 
ribbon.

3. Pre-filtering via Search

4. Made in the South feature 
block (SKP note - can we 
geolocate and offer products 
made closest to that location 
or region?)

5. Trending stories.

Homepage
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Organic Search

1. Featured product module

2. Featured Maker Profile

3. Made in the South module

4. Searching within products

5. Filtering (All, Eat, Drink, 
Entertain) & Sorting across 
dimensions (Popular, New, 
Price, Hand Crafted)

6. Product name, imagery, & 
price

7. Quick add to cart. 

8. Affiliate ads from Ebay / 
Amazon (4 item max)

9. Pagination of items / results

Goods Page (All)
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Organic Search

1. Breadcrumb Goods 
Navigation

2. Large hi-res imagery of 
product

3. Maintain connection to Brand 
Story page / Brand

4. Salient bullets

5. Made in the South 
designation for corresponding 
goods

6. Size, color, quantity with 
“limited availability” language 
(optional)

7. Shipping & Timing, Sharing

8. Add to Cart 

9. Amazon price below Our 
Price (Test)

10. Narrative driven product 
overview w / specs, care & 
use

11. Customer Commenting

12. Recommended Products

13. Trending / Recommended 
Articles

14. Recently viewed products / 
articles

Product Detail Page
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Organic Search

1. Description and image of 
item(s) in cart.

2. Quick quantity adjust

3. Quick remove

4. Cart subtotal

5. Checkout Options

Review Cart
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Organic Search

1

1. User clicks / taps “Register 
now”

Create Account before Checkout
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Organic Search

1. Email & Password Entry

2. Newsletter Opt-In (Detect via 
cookie if user has opted in 
already.)

3. Register with social account.

Create An Account
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Organic Search

1. Progress indication / step 
indicator.

2. Shipping address info 
collection.

3. General Note: Autocorrect 
disabled on form fields, 
ensure proper keyboard 
comes up for corresponding 
field on mobile. Also,  as 
discussed and agreed upon 
on 2/28, we are aligning 
this process with Goop’s 
methodology to decrease 
development tim 

Add Shipping Address
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Organic Search

1. Confirm step completion

2. Show user what’s been 
entered

3. Quick edit

4. Add payment method. (No 
storing of CC per SK Team) 

5. 3rd Party Payments

6. General Note: Autocorrect 
disabled on form fields, 
ensure proper keyboard 
comes up for corresponding 
field on mobile. Also,  as 
discussed and agreed upon 
on 2/28, we are aligning 
this process with Goop’s 
methodology to decrease 
development tim

Add Credit Card / Payment Method
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Organic Search

1. Show all previously entered 
info for confirmation / quick 
editing.

2. Recap product info.

3. Subtotal recap

4. Shipping info

5. Round up for charity

6. Promo Code field

7. Grand Total

Checkout Review
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PPC Recipe Result

1. Search for specific recipe.

2. Presented with robust search 
result (image, rating, details) 
at top level. 

Google Search for Recipe
1
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PPC Recipe Result

1. Links directly to recipe page.

2. Large, recipe specific 
photography.

3. Products visually connected 
to recipe, with subtle details 
*Note: this module can 
appear anywhere within a 
story.

4. Quick link to print recipe, 
download PDF, & Share

5. Rating and number of “likes.”

6. How-to video (content piece 
via RTE)

7. Commenting with up / down 
voting

8. Related Recipes

Recipe Page (Inline Product Photo)
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PPC Recipe Result

1. Hovering over photo presents 
user with product imagery, 
quick add, and link to PDP.  
*Note: this module can 
appear anywhere within a 
story.

Recipe Page (Product Open)
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PPC Recipe Result

1. “Shop the Recipe” block 
-”See All” links to anchor 
down page.

2. User “quick adds” product 
and goes to cart to complete 
checkout. 

Recipe Page (not tied to photography)

1

2



Southern Kitchen
Mobile Wireframe User Flows
April 18, 2017  |   Version 6



In this Document

1. Article to Purchase Path via FB (Cornbread Article)

2. Browse Goods (from Homepage) to Purchase Path via Organic Search

3. View Recipe to Purchase Path via PPC (Recipe Placement)
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Purchase Path via 
Organic Search

1. Presented with an article in 
Facebook feed.

Facebook > Southern Kitchen

1
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FB Article to Purchase Path

1. Enhanced Attributions 
(Author, Editor, Photographer, 
Videographer)

2. Brand associated with story, 
encourage user to “Learn 
More”

3. Inline links to detailed recipes 
(recipe / article hybrid)

4. Shop the Story attaches 
product to content (swipe 
through)

5. Article Carousel (swipe 
through)

6. Commenting (moderated) 
with up / down voting (via 
Disqus / Livefyre / FB)

Article Page

1

2

6

3 4

5



p.5

Southern Kitchen FortyFour
Version 6
April 18, 2017

FB Article to Purchase Path

Brand Story Page
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1. Brand / Maker Name (SK 
Styled to accomodate Makers 
who may not have a logo)

2. Brand Overview Video

3. Brand summary statement, 
location made / established / 
branding / logo

4. Crafted in South badges 
(designs TBD)

5. Brand story / Why Brand?

6. Editor Comment (optional)

7. Featured / Flagship Products 
(Carousel)

8. Multimedia content

9. Sample of Featured Product

10. Clicking product goes to PDP

11. Shop all Lodge Products Page
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FB Article to Purchase Path

Product Detail Page
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1. Product Photo Gallery (Swipe)

2. Maintain connection to Brand 
Story page / Brand

3. Spec selection & quantity

4. Add to Cart 

5. Amazon price below Our 
Price (Test)

6. Salient bullets

7. Crafted in the South 
designation for corresponding 
goods

8. Shipping & Timing, Sharing

9. Narrative driven product 
overview w / specs, care & 
use

10. Customer Commenting

11. Recommended Products

12. Trending / Recommended 
Articles

13. Recently viewed products / 
articles
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FB Article to Purchase Path

Review Cart
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1. Description and image of 
item(s) in cart.

2. Quick quantity adjust

3. Quick remove

4. Cart subtotal

5. Checkout Options
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FB Article to Purchase Path

1. Email capture for Guest 
Checkout (Set Cookie if this 
has been entered).

2. Opt-in to Newsletter

3. Login option for existing 
account.

4. Remember User

5. Forgot Password link

6. Register if no account

7. Login via FB / Google 
Account (note: Google is a 
frequently used login shortcut 
- not necessarily G+ - we can 
limit to FB if needed though.)

8. General note: Aligned with 
Goop checkout process as 
discussed in 2/28 meeting to 
save dev time. 

Checkout As Guest (Not Logged In)
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FB Article to Purchase Path

1. Progress indication / step 
indicator - can be used to 
navigate back once sectoin is 
complete.

2. Shipping address info 
collection.

3. If zip entered on previous 
screen, this should persist 
here.

4. Shipping Method Choice & 
Associated Price (based on 
Zip)

5. General Note: Autocorrect 
disabled on form fields, 
ensure proper keyboard 
comes up for corresponding 
field on mobile.   Also,  as 
discussed and agreed upon 
on 2/28, we are aligning 
this process with Goop’s 
methodology to decrease 
development time.

Checkout Step 1 - Address
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FB Article to Purchase Path

1

2

3

1. Confirm step completion, 
allow to navigate back if user 
needs to edit info.

2. Add payment method. 

3. 3rd Party Payments

Checkout Step 2 - Billing
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FB Article to Purchase Path

1
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1. Show progress / completion 
and allow linking back.

2. Recap product info.

3. Subtotal recap

4. Shipping info

5. Round up for charity

6. Promo Code field

7. Grand Total

8. Submit order

Checkout Step 3 - Review & Pay
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FB Article to Purchase Path

7

8
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1. Confirmation email sent to 
address.

2. Confirmation number.

3. Order recap with total 
charged. 

4. Support Info.

5. Print receipt.

6. Featured story to keep users 
in the system.

7. Suggested stories

8. Suggested Recipes (align with  
products just purchased if 
possible).

Order Confirmation Page

Recipes
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Organic Search

1. Organic search for general 
terms.

Google Search Results
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Organic Search

1. Search result lands user on 
home-page.

2. Announcement / promotional 
ribbon.

3. Made in the South feature 
block (SKP note - can we 
geolocate and offer products 
made closest to that location 
or region?)

4. Trending stories.

Homepage 1

2

3

4
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Organic Search

Goods Page (All)

76

3

8

9

4

5

1

1 2

1. Featured product module

2. Deals of the day module

3. Made in the South module

4. Searching within products

5. Filtering (All, Eat, Drink, 
Entertain) & Sorting across 
dimensions (Popular, New, 
Price, Hand Crafted)

6. Product name, imagery, price.

7. Quick add to cart. 

8. Ebay / Amazong affiliate ad

9. Pagination of items / results
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Organic Search

Product Detail Page
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1. Product Photo Gallery (Swipe)

2. Maintain connection to Brand 
Story page / Brand

3. Spec selection & quantity

4. Add to Cart 

5. Amazon price below Our 
Price (Test)

6. Salient bullets

7. Crafted in the South 
designation for corresponding 
goods

8. Shipping & Timing, Sharing

9. Narrative driven product 
overview w / specs, care & 
use

10. Customer Commenting

11. Recommended Products

12. Trending / Recommended 
Articles

13. Recently viewed products / 
articles
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Organic Search

Review Cart

1

2

3

4

5

1. Description and image of 
item(s) in cart.

2. Quick quantity adjust

3. Quick remove

4. Cart subtotal

5. Checkout Options
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Organic Search

1

1. User clicks / taps “Register 
now”

Create Account before Checkout
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Organic Search

1. Email & Password Entry

2. Newsletter Opt-In (Detect via 
cookie if user has opted in 
already.)

3. Register with social account.

Create An Account
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2

3
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Organic Search

1. Progress indication / step 
indicator - can be used to 
navigate back once sectoin is 
complete.

2. Shipping address info 
collection.

3. If zip entered on previous 
screen, this should persist 
here.

4. Shipping Method Choice & 
Associated Price (based on 
Zip)

5. General Note: Autocorrect 
disabled on form fields, 
ensure proper keyboard 
comes up for corresponding 
field on mobile.   Also,  as 
discussed and agreed upon 
on 2/28, we are aligning 
this process with Goop’s 
methodology to decrease 
development time.

Checkout Step 1 - Address
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Organic Search

1

2

3

1. Confirm step completion, 
allow to navigate back if user 
needs to edit info.

2. Add payment method. 

3. 3rd Party Payments

Checkout Step 2 - Billing
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Organic Search

1

2
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1. Show progress / completion 
and allow linking back.

2. Recap product info.

3. Subtotal recap

4. Shipping info

5. Round up for charity

6. Promo Code field

7. Grand Total

8. Submit order

Checkout Step 3 - Review & Pay
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PPC Recipe Result

1. Search for specific recipe.

2. Presented with robust search 
result (image, rating, details) 
at top level. 

Google Search for Recipe
1

2
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PPC Recipe Result

1. Products visually connected 
to recipe, with subtle details. 
(This module type can exist 
anywhere, ideally, not just at 
the top.)

2. Quick link to print recipe, 
download PDF, & Share

3. Rating and number of “likes.”

4. How-to video (content piece 
via RTE)

5. Commenting with up / down 
voting

6. Related Recipes

Recipe Page
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PPC Recipe Result

1. Product (either tied visually 
to photography or not) 
swipe through in a carousel 
fashion. This module can live 
anywhere in an article. 

Recipe Page (Product Swipe)
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PPC Recipe Result

1. “Shop the Recipe” block 

Recipe Page (not tied to photography)

1 Shop the Recipe
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